QUARTERLY PHYSICAL REPORT OF OPERATION

As of December 31, 2021

BAR no. 1

Agency: Presidential Communications Operations Office (PCOQ)
Organization Code (UACS): < not applicable >
Physical Target (Budget Year) Physical Accomplishment (Budget Year)
Particulars UACS CODE nd = h Fotdd i md o Variance Remarks
| 4th Quarter st Quarter|
1st Quarter Quarter 3rd Quarter| o Quarter Quarter dth Quarter, Total
1 2 3 4 5 L] 7 8 9 10 1 12 13 14
PRESIDENTIAL COMMUNICATIONS PROGRAM 310100000000000
00 : Public access, ard of
palicies
Outcome Indicator
1. Percentage of news and pholo releases used by sslected print media 4% 4% 4% 94% 0.94 100% 100% 100% 100% 100% 6%
Output Indicators
Presidential events were limited due to
1. Numbar of news and photo releases disseminated 838 833 837 837 3350 840 577 802 1,134 3,353 3 quarantine restrictions and strict COVID-18
protocols.
¥ oSG of Prouitectidl shiy s Viehy it Wit covisncd 95% 95% 95% 95% 0.9 100% 100% 100% 100% 100% 5%
arrangemen's
Part B - Special Projects
Farmulation, and Impi of public
information plans and programs
Outcoms Indicator:
1. Average annual growth of reach, views and engagements on
paigns and 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 0%
materials
Output Indicators:
1. Number of pholos, videos and shows released in various platforms 1,000 1,000 1,000 1,000 4,000 1,569 1374 1,836 1.762 6.541 2541
Awaiting rolease of Cl budget, thus no target
achieved for 1t and 2nd quartars, Late CI
2. Numbar of media placements in various platforms 100 100 100 100 400 - - 1.018 1.018 a18 d and process, thus no
ads placed during the 3rd quarter
GOVERNMENT MEDIA SUMMIT
Outcome Indicator:
1. Averaga raling In Client Survey for Media Awalling release of Cl budget, thus no target
o 5% 95t 9% 5% 5% - % 98% 97.5% 250% achieved for 1st and 2nd q.arters
Output Indicators:
. Awaiting release of Cl budgst, thus no target
1. Number of physical or virtual summits and caravans held 1 1 1 1 A - 1 3 4 [} achioved for 15t and 2nd quarters
2. Numbar of printed information, education, and communication (JEC) Awaiting release of Cl budget, thus no targel
terials or ol distributed 00 500 500 500 2,000 - - 1,190 13,500 14,690 12,690 3 for 181 and 2nd quarters
3. Numbar of governmeni featured in n Awaiting release of Cl budget, thus no target|
= i 10 %0 10 10 40 - - 10 48 58 18 o for 18t and 2nd querters
INTERNATIONAL COMMUNICATIONS CAMPAIGN
Outcome Indicator:
1. Parcentage of engagemants with foreign press 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% %
Output Indicators
1. Numbar of foreign press briefings conducted 3 3 a 3 12 8 7 1 5 3 19
Limited conduct of dus to
2. Number of reporting events organized 1 1 1 1 4 0 1 0 0 1 -3 justification
3. Numbar of intemational media analyses 20 2 20 20 80 52 50 3 48 185 g 105~
Prepared By: In coordination with: / By:
-
—_
" RRPARIE C. CALAPIT MA A_FRANCISCO ABLAN
o 7anning Officer V Chief Admin. Officer (Budget Officer V) Tor Adminiiration, Finance, and FOI
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